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A THEMATIC PROGRAM OF THE DISCIPLINE BASED ON THE TOPICS OF MODULES, LECTURES, AND SEMINARS

1. Features of business planning
2. Market research
3. Organizational structure of the enterprise
4. Target audience analysis
5. Competition in the business system
6. Fundamentals of Marketing. Strategic planning and management
7. Marketing information system
8. Marketing research using digital technologies
9. Marketing research using innovative technologies
10. Marketing planning
11. Marketing activities management
12. Segmentation market
13. Price policy marketing
14. Advertising in the marketing system and marketing research communications                 
15. International marketing

GUIDELINES FOR COMPLETING THE FINAL TEST ASSIGNMENT ACCORDING TO THE SELECTED FORM

This form is designed for final assessment in subjects that develop students' skills in presenting answers and supporting arguments in writing, substantiating their points of view, and providing arguments and reasons, while also fostering communicative competence. This form allows for direct contact between the examination committee and the student, during which the student demonstrates their mastery of the course material. Practical assignments in hardware/software development involve the use of computers and laboratory equipment to assemble and run hardware modules.
Individual assessments require students to provide detailed, coherent answers to questions related to the subject matter being studied, making them an important tool for assessing students' speech, memory, and thinking. To make such assessments more in-depth, it's important to ask students questions that require detailed responses. Questions should be clear, concise, specific, concise, and practical in nature.


- the purpose and expected results of the task
The purpose of completing the task is to develop the ability to conduct marketing research and management and marketing functions, and make organizational decisions to implement an economic project

Expected Outcomes: Understanding the basic concepts of business
The result will show the complete completion of the task.

- the form of presentation of the completed task (templates/structures, etc.)
The completed task is presented in the form of a brief summary of the answer on a sheet of paper, followed by an oral explanation of the content of the question.

MAIN STAGES OF WORK ACCORDING TO THE INSTRUCTIONS

Duration
Preparation time : 20 minutes 
Response time: 15 minutes 

Total number of examination questions for the discipline: 60
The examination ticket contains 3 questions: 2 questions on theory (33 points each), 1 practical question (34 points). 
Each question has the corresponding maximum score in brackets, expressed as a percentage.

Organizing an offline oral exam

- upon entering the exam room, the student is required to provide the examiner with identification and sign the attendance sheet;
- changing places or leaving the room before completing your answer to the ticket during the exam is prohibited;
- during an oral examination, the examinee chooses the examination ticket;
- at the invitation of the teacher, the student receives an examination ticket in turn;
- If necessary, students will have the opportunity to prepare for the exam questions during the preparation period. If they are fully prepared for the exam questions, they can answer them immediately;
- the examiner has the right, in order to more thoroughly determine the student’s level of knowledge, to ask him additional questions, as well as to offer tasks and examples within the framework of the questions on the examination ticket.

Requirements for passing the exam:
- according to the schedule;
- you can answer questions in any order.
- If the use of unauthorized materials or receipt of other hints by the student is detected, the exam result will be cancelled.


ASSESSMENT POLICY – ASSESSMENT GUIDE

[bookmark: _Hlk148953119]CRITERIA ASSESSMENT GUIDE FOR FINAL CONTROL
(for standard oral/written forms)
   

	No. 
question
 
	Score 
 



Criterion 
	DESCRIPTORS 

	
	
	"Great"  
	"Fine"   
	"Satisfactory"   
	" Unsatisfactory"   

	
	
	90-100 %
	70-89 %
	50-69 %
	25-49 %
	0-24 %

	1-2
	Knowledge and understanding of the theory and concept of the course
	The questions are answered comprehensively, substantiated, and illustrated with illustrative examples where necessary. The answers are presented in clear, scientific language, all commands and tools, concepts of the business
	The questions were answered generally correctly, but with some minor inaccuracies. Not all commands and tools for business were used correctly, and there were some incorrect statements and grammatical/stylistic errors. The answers were not adequately illustrated with examples.
	The answers to the questions are abstract character, correct conclusions are interspersed with incorrect ones. Substantial blocks of the business elements and operations of networking, necessary for
full disclosure of the topic.
The student in general
is knowledgeable about the topic
course of study, but
is having problems with
disclosure of specific
questions.
	The answers are not
correspond
content of the questions.
Key points for the educational
course of the concept,
contained in the questions are interpreted
wrong.
	Answers to questions
absent;
ignorance was discovered
or misunderstanding
student of more or
the most important part
educational material.
Violation of the rules
conducting the final
control.

	3
	Evaluation and analysis of the applicability of the selected methodology to the proposed practical task, justification of the obtained result

	The ability to integrate, validate, and analyze business methods, structure responses, and illustrate responses with examples and visual aids, including coding, demonstrates the ability to conduct dialogue and engage in scientific discussion.

	Integration and analysis of the application of methods and technology of business with
subsequent use of visual materials to reinforce your reasoning through the use of business technology and operators allowing for minor errors in reproducing knowledge; analyze the direction of the exam question.
	Superficial justification of commands and operators of business, weak application of the main volume of material in accordance with the training program with difficulties in its independent reproduction and the requirement for leading questions.

	Lack of justification and analysis of the application of the course methods and technology, difficulty in providing answers to questions of a reproducible nature.

	Lack of ability to apply the course methodology when giving examples and using visual aids;
Violation of the Rules for conducting final control.



LIST OF USED SOURCES

1. Kim, Mauborgne. Blue Ocean Strategy, Expanded Edition. Tools for creating uncontested market space, 2015
2. Kim, Mauborgne. Blue Ocean Shift. Step-by-step process to move beyond competition, 2017
3. Parker, Van Alstyne and Choudary. Platform Revolution. How platforms transform markets, 2016
4. Ray Dalio. Principles: Life and Work. Decision-making and management principles, 2017
5. Tetlock & Gardner, Superforecasting, Evidence-based prediction skills for business, 2015
6. Amy C. Edmondson. Right Kind of Wrong. Failing well and organizational learning, 2023
7. Parmy Olson. Supremacy, The OpenAI–DeepMind race and the business of AI, 2024 

4

